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SEO (Search Engine Optimisation) is the secret sauce that can propel 
your Shopify store to ecommerce stardom.

This comprehensive guide offers some valuable tips to transform 
your Shopify store into an SEO powerhouse.

Shopify SEO Basics
Optimising the Online Store for getting buyers to your website.



User-Friendly Interface Easy to Use Navigation

Better Product Descriptions & 
CTA Buttons Easy Checkout Process Analytics and Monitoring

Key Elements of Shopify 
Website

Beneficial SEO Foundational Points



On-page SEO for Shopify is all about optimising individual elements 
within your website to make it more search-engine friendly and user-
centric.

From crafting compelling meta titles and descriptions that entice 
clicks, to integrating relevant keywords within high-quality product 
descriptions, on-page SEO serves as the backbone of your Shopify 
store’s visibility.

On-Page Shopify SEO
Optimising individual elements on your website



Optimise Meta Titles:
Make sure each page has a unique title that includes the target keyword.

Craft Effective Meta Descriptions
Write compelling descriptions that encourage clicks 
from search engine results.

Clear Site Structure
Creating a well-structured site layout for easy access 

to essential content, leading to improved SEO 
performance.

On-Page Shopify SEO
Optimising individual elements on your website
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Include ALT Text for Images
Add descriptive text to your images to improve accessibility and SEO.

Write High-Quality Product Descriptions:
Informative and keyword-rich descriptions can make a 
difference in attracting organic traffic.

Prioritise Above-The-Fold Content: 
Place important content at the top of the page to engage users right away.

Use H1, H2, H3 Headers Wisely:
Organise your content with heading tags, making it more 

scannable and SEO-friendly.

On-Page Shopify SEO
Optimising individual elements on your website
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Use Internal Linking: 

Link related content within your site to help users navigate and to spread link juice.

Leverage Keywords in URLs:

Include relevant keywords in your URLs to make them more search-engine friendly.

Optimise for Featured Snippets:

Create content that answers common questions to appear in Google’s featured snippets.

On-Page Shopify SEO
Optimising individual elements on your website



Off-Page Shopify 
SEO
Boosting website credibility and authority 
through backlinks, social engagement, and 
customer reviews.



Off-page SEO for your Shopify store involves a myriad of activities 
aimed at boosting your website’s credibility and authority, ultimately 
improving its position in search engine rankings.

This can include acquiring high-quality backlinks from reputable sites 
in your industry, increasing social media engagement to amplify your 
content’s reach, and leveraging customer reviews to build trust.

Off-Page Shopify SEO
Boosting your website’s credibility and authority



Build High-Quality Backlinks
Get links from reputable sites to boost your site’s authority.

Guest Blogging

Write content for other blogs to get backlinks and increase your brand’s visibility.

Influencer Outreach

Connect with influencers in your industry for product mentions or collaborations.

Craft Compelling Infographics

Create and share infographics to attract backlinks and social shares.

Acquire Reviews and Testimonials

Collect customer reviews to boost credibility and local SEO.
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Off-Page SEO

Utilising activities like acquiring 
backlinks, social media 
engagement, and customer 
reviews to boost website 
credibility and authority.



Content 
Marketing for 
Shopify
Strategic creation and distribution of 
valuable content to engage the audience 
and drive profitable customer action.
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Start a Blog
Create valuable, relevant content to engage customers and improve SEO.

Use Interactive Content like Quizzes

Engage customers with interactive features that also yield customer data.

Run Contests and Giveaways

Boost engagement and generate buzz around your brand.

Content Marketing for Shopify
Quality content not only improves your store’s SEO but also establishes your brand as an industry authority.
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Provide Real 
Value to your 
users
Whether you’re offering how-to guides, 
tips and tricks, or insightful articles, 
remember that your content should 
provide real value, helping to nurture 
relationships and turn casual browsers 
into loyal customers.
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Tailored Branding
Customizing the Shopify store to 
reflect the brand's identity through 
logo placement, color schemes, and 
personalised content.

Enhanced Customer 
Recognition
Developing a distinct brand identity 
fosters recognition and loyalty among 
customers, resulting in increased 
engagement and retention.

Improved User Experience
Personalised design elements 
contribute to a seamless and 
enjoyable user experience, elevating 
the overall customer satisfaction and 
trust in the brand.

Optimising Content 
to Develop Brand 
Identity
Creating a Unique Online Presence



Technical SEO 
Practices
Implementing practices such as site 
speed optimisation, mobile optimisation, 
and structured data for enhanced user 
experience and search engine rankings.
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Optimize Site Speed
Faster load times improve user experience and SEO rankings. Use gzip 
compression to speed up load times. Minimize code to reduce load 
time.

2

Use Lazy Loading for Images
Load images as users scroll down to improve page 
speed. Leverage Shopify’s content delivery network 
for better global accessibility.
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Implement 301 Redirects for Broken Links

Redirect outdated URLs to relevant pages.
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Mobile Optimisation
Ensure your website is responsive for a mobile-
friendly experience. Accelerated Mobile Pages load 
faster, offering a better user experience.

5

Use Clean and Simple URL Structures

URLs should be easy to read and contain keywords.

Technical SEO

Revolutionising Online Selling with Shopify Web Design



Structured Data
Technical SEO on Shopify serves as the underlying framework that 
optimises your online store for search engine crawling and indexing.
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Use JSON-LD for Structured Data
This lightweight format simplifies the process of 
including meta data.

Optimize for Product Schema
Provide detailed product information in search 
engine results

Use Review Markup
This allows your customer reviews to appear in 
search results.

Add Breadcrumbs
These improve user navigation and help search 

engines understand site structure.

Use Rich Snippets
These offer more info in search results, such 

as ratings, improving click-through rates.

Implement Schema Markup
Help search engines understand your website 

structure and content.

Structured Data
Structured Data not only improves your store’s search engine rankings but also significantly elevates the user experience
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Mobile SEO stands for “mobile search engine optimisation.” It 
describes a set of strategies that optimise mobile web pages for 
search engines like Google.

Mobile SEO follows the same principles as regular SEO marketing: By 
making your site easier for search engines to “crawl” (or evaluate), 
your site’s visibility in search engine results increases. But, as its 
name implies, mobile SEO specifically targets your mobile site’s 
performance in search.

Mobile SEO
Prioritising mobile-first indexing has been a Google policy since 2017.



Responsive Design
Implementing a 
responsive design to 
ensure seamless user 
experience across all 
devices.

Fast Loading Speed
Optimizing website 
speed for mobile 
devices to enhance 
user satisfaction and 
SEO rankings.Intuitive User 

Experience
Creating an intuitive 
and user-friendly 
interface for mobile 
visitors to improve 
engagement and SEO 
performance.

Mobile Optimisation 
for Shopify SEO
Enhancing SEO through Mobile-
Friendly Practices
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1. Mobile-friendly design

Mobile responsive design means your site “serves the same HTML code on the same URL regardless of the 
users’ device (for example, desktop, tablet, mobile, non-visual browser), but can display the content differently 

based on the screen size.”
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Reliable on-site links
When search engines “crawl” your website, they check your in-site navigation links to make sure they’re always 

pointing to the same active URL. For instance, if your site’s navigation menu has a link titled Pricing, Google 
confirms that the link is active, and that it always leads to the same “pricing” web page with the same URL.
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Short, pithy content
When writing content for your website, keep a mobile user—and their small screen size—in mind. Keep 

paragraphs short and headlines pithy. Aim to keep sections limited to a few paragraphs and break them up with 
imagery where possible. (No one wants to read a wall of text!)
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Local and voice search optimisation
Voice search is often more conversational than typed search, especially when people use a digital assistant like 

Siri or Alexa. Your site might fare better for voice search results if it poses (and answers) conversational 
questions like “What is a good thread count for sheets?” or “Where do I buy organic toothpaste?”
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General on-page SEO principles

The best practices for mobile SEO largely overlap with the best practices for all SEO. This applies to on-page 
SEO, which relates to your site’s content, load times, URLs, links, meta tags (HTML code that provides 

information about a web page to search engines and site visitors), and code cleanliness (an assessment of how 
the code is structured, organized, and written). 



Conversion Rate Optimisation (CRO)
The tactical art of converting casual browsers into paying customers



Product pages
Product pages are the backbone of any ecommerce website and 
can greatly benefit from CRO. Test the effects of optimizing your 
product images, descriptions, and brand voice.

Product photography
When your customers can’t physically interact with your products, 
the media you use to represent your items becomes a key 
conversion factor

Product descriptions
Like the media you create, descriptions represent one of a limited 
number of touchpoints between ecommerce shoppers and 
products.

Shopify CRO 
Anticipating upcoming trends and advancements in Shopify SEO



Technical SEO Hurdles
Identify and resolve technical issues impacting SEO 
performance, such as site speed, mobile optimization, and 
structured data implementation.

Content Optimisation Obstacles
Overcome content optimization challenges by focusing on 
keyword research, on-page SEO, and content marketing 
strategies tailored for Shopify stores.

Competition Analysis

Understand and strategies against to establish a distinct SEO 
advantage for Shopify stores.

SEO Challenges and Solutions 
for Shopify Stores
Addressing common SEO challenges and providing 
effective solutions
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Empower Your Shopify Journey with SEO
Harness the power of SEO to unlock your Shopify store's full potential and 

drive sustainable growth



Comprehensive SEO Implementation
Implementing a wide range of SEO best practices to maximize Shopify store visibility and reach.

Adaptation to Algorithm Changes
Staying updated with search engine algorithm changes and adjusting 
strategies for consistent SEO performance.

Performance Monitoring
Regularly monitoring SEO performance metrics to track the effectiveness of implemented strategies.

Continuous Optimisation
Engaging in continuous optimization efforts to sustain and improve SEO results 

over time.

Optimising Shopify SEO for Sustainable Success
Best Practices and Strategies for Shopify SEO Optimization
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SEO Impact on Revenue
Explore how SEO efforts directly contribute to revenue generation and sales growth.

Customer Acquisition Assessment
Measure the effectiveness of SEO in acquiring new customers and expanding the 
customer base.

Long-term Business Growth
Evaluate the role of SEO in fostering sustained business growth and market expansion 
over time.

Measuring the ROI of Shopify SEO
Understanding the methods for calculating the return on investment for SEO efforts

17



Comprehensive SEO Implementation
We help you transform your Shopify store into an 
SEO powerhouse.

Technical SEO Emphasis
Nuts and bolts for seamless user experience 
and better search engine rankings.

International SEO Focus
Optimising Shopify store for global reach and 
personalized shopping experience.

Content Marketing Strategy
Strategic content creation to attract, engage, and 

convert the target audience.

CRO for Enhanced Conversions
Tactical art of converting casual browsers into 

paying customers for sustainable growth.

Analytics and Monitoring
Navigational instruments for informed decisions, 

fine-tuning strategies, and boosting rankings.

Shopify SEO Optimisation Strategies
Unlocking the Power of SEO for Shopify Success
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Leverage your online success with Shopify
Leveraging Shopify's Unrivaled E-commerce Capabilities

Comprehensive E-commerce Solutions

Shopify offers a range of products, 
including Shopify Basic, Shopify, and 
Shopify Plus, enabling businesses of all 
sizes to establish and manage online 
stores with ease.

User-friendly Interface

The platform's intuitive interface provides 
entrepreneurs and businesses with a 
seamless experience, facilitating quick 
and efficient setup of online sales 
operations.

Scalability and Customisation

Shopify's scalability and customization 
options allow businesses to tailor their 
online stores to meet advanced needs as 
they grow, ensuring a flexible and 
adaptable e-commerce solution.

Distinguished Vision

Shopify's vision to build a world-class 
commerce platform that fosters 
entrepreneurship and caters to 
businesses of all sizes sets it apart as an 
innovative and impactful e-commerce 
solution provider.

Prominent Clientele

Notable clients such as Kylie Cosmetics, 
Allbirds, and MVMT showcase the trust 
placed in Shopify by successful e-
commerce ventures, highlighting its 
industry leadership and reliability.

Robust Competitive Edge

In the face of competitors like 
WooCommerce, BigCommerce, and 
Squarespace, Shopify stands out through 
its extensive toolset and functionalities, 
solidifying its position as a frontrunner in 
the e-commerce platform landscape.



User-Friendly Interface
Shopify offers a user-friendly interface, making it easy for businesses of all sizes to create and manage their online stores.

Scalability and Customisation
The platform provides scalability and customization options, enabling businesses to cater 
to advanced needs as they grow.

Diverse Product Range
Shopify offers a comprehensive range of products, including Shopify Basic, Shopify, and 
Shopify Plus, to meet various business requirements.

Solving E-commerce Challenges
Shopify addresses e-commerce challenges by providing a vast array of tools and functionalities for entrepreneurs and 

businesses to create, manage, and grow their online stores.

Notable Customer Base
Counting renowned brands like Kylie Cosmetics, Allbirds, and MVMT among its main 

customers showcases Shopify's credibility and impact in the e-commerce industry.

Vision for Entrepreneurship

Shopify's vision to build a world-class commerce platform that enables entrepreneurship 

23 Digital – Why build on Shopify Plus
Empowering Businesses with Visually Engaging Online Stores



Empower Your Online Success with Our 
Shopify Web Design & SEO Services
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